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Books o Note

Garlic Capital of the World: Gil-
roy, Garlic, and the Making of a
Festive Foodscape, by Pauline Adema.
Jackson: University Press of Mississippi. 192
pages, illustrations and maps, appendices,

notes, bibliography, index, $25.00 paper.

Pauline Adema draws us into her wotld of
culinary superlatives, localism, and celebra-
tions. In the final chapter of Garlic Capital
of the World: Gilroy, Garlic, and the Making of
a Festive Foodscape, she defines the book’s
significance: “Looking through multiple
complementary lenses, and by focusing on
food-themed place branding and aggrandize-
ment, my work contributes food-centered,
geographically oriented thick description
to discourses of food symbolization, place,
and identity.” In the preface and in the initial
and final chapters, she presents intellectu-
ally engaging essays that are a synthesis of
interdisciplinary thinking on the meaning of
place, collective identity, community building
through festivals, and labor theory of land-
scape production. Readers are treated to a
discussion of mediated identity that can be
developed through festivalization.

Social scientists, public folklorists, and his-
torians will appreciate the use of scholarship
from semiotics to social theory, coupled with
professional perspectives from landscape
architecture to economic development.
By means of a comprehensive case study
of Gilroy, California—the self-proclaimed
garlic capital of the world—the author skill-
fully guides the reader to consideration of
competing perspectives: resident/tourist,
exotic/classic, commodification/produc-
tion, personal/communal, global/local, dy-
namic/stable, self/other, everyday/special,
contemporary/traditional.

The seven chapter introductions are like a

cleansing of the palate and a sensory invita-

tion to the next topic. The author shares her
meticulous exploration of topics that she
calls inversion, subversion, and enactment.
She shows how a festival event allows a
“safe” inversion of normative behaviors by
providing, for example, opportunities for
consumers to engage voluntarily in farming
chores to play the role of producer. While
festivals are often inclusive and shape a
shared sense of community, place brand-
ing tolerates a degree of invented tradition
and community exclusion. For example,
the farmworkers who grow Gilroy’s garlic
are tacitly excluded from the garlic festival
except for their objectification in a short
performance of garlic harvesting. Medi-
ated “identity capital” in Gilroy selectively
elevates the memory of a personal agrarian
past, while diminishing the reality of agti-
business’s impersonal corporate monopoly.

The book comments eloquently and
succinctly on many thorny issues that are
ancillary to a festive foodscape, such as
labor, power, and race relations, through
adroit discussion of the politics of cultural
performance and the political economy. We
are awakened with a marvelous essay on im-
migrant foodways and a summary history of
American dietary reform. Adema misses the
moment to note that ethnic foods claimed
a piece of the fast food pie, however, and
to point out the tight connection between
agribusiness, diminishing variety of food
available, fast food, and declining national
health.

Garlic Capital of the World provides us a
rich case study of place branding and com-
modification of place. We learn about Gil-
roy’s transformations: as the hay and grain
capital of California in the 1850s, the dairy
and cheese capital of California by 1900,
the prune capital in the 1920s, and finally, in
the age of globalization, the garlic capital of

not merely California, but the world. As the
population of California grew and Gilroy
became a bedroom community to nearby ur-
ban centers in the 1970s, city leaders wanted
to move beyond its status as the prune capi-
tal, and they successfully repositioned gatlic
from “malodorous to gourmet” in order to
improve the local economy. Adema shows us
how Gilroy drew on “the agratrian heritage
of the valley to implicitly evoke nostalgia for
the illusory simplicity of farming”

Gilroy’s experience shows that, although a
certain amount of invention of identity and
exclusion of community members can be
tolerated, there is a point where the limits are
pushed too far and mediated identity fails.
Itis important that Adema’s book profiles a
well-developed community food fest. While
festivals can be used to secure a communal
identity, Adema observes that no sense of
place developed around the PigFest hosted
by Coppell, Texas. Place branding that
benefits a community relies, in part, on the
“displayed and implied semiotics of food
symbolization and the degree to which or-
ganizers welcome communal participation,”
Adema suggests. Early in the book, while
explaining Gilroy’s successful place mak-
ing, the author misses the mark when she
challenges Robert Putnam’s important work
on social capital. I would have expected, in
fact, for Putnam’s sociological concepts to
be used to argue for the failure of Coppell’s
sense of community.

The endnotes and superb bibliography fill
nearly 20 percent of the pages of this book.
They are a good read, and you may find
yourself scribbling in the margins to connect
both familiar scholars and approaches and
those that the author introduces on multiple
themes that relate to festive foodscapes.
Pauline Adema, a fine addition to New
York’s folklorists, is the staff folklorist for
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the Dutchess County Arts Council, teaches
at the Culinary Institute of America, andisa
culinary anthropologist-consultant. Hidden
in a paragraph in the middle of the book
is a sketch of a recipe for Gilroy Gourmet
Alley’s penne pasta con pesto, a pasta dish in
a pesto cream sauce. This book will leave
you longing for some recipes with cultural
narrations from Pauline Adema.
—XKaryl Denison Eaglefeathers
SUNY-Empire State College

Lucky Hans and Other Merz
Fairy Tales, by Kurt Schwitters. Translat-
ed and introduced by Jack Zipes. Illustrated
by Irvine Peacock. Princeton, New Jersey:
Princeton University Press, 2009. 235 pages,
illustrations, appendix, notes, bibliography,
$22.95 cloth.

This delightful collection of subversive
fairy tales by Kurt Schwitters constitutes
an important contribution to folklore
scholarship. Jack Zipes, the author of many
authoritative studies of folktales, translated
and arranged these thirty-two tales, most
of which had not been published before in
English. Although it is well known that Kurt
Schwitters (1887—-1948) created collages,
poems, and artistic installations in the 1920s,
1930s, and 1940s, his darkly satirical fairy
tales have been less accessible to scholars
and general readers. Lucky Hans and Other
Merz, Fairy Tales not only gives us the tales,
but also provides a wonderful selection of
illustrations and helpful notes.

Zipes’s introduction, “Kurt Schwitters,
Politics, and the Merz Fairy Tale,” presents
valuable background information. To under-
stand Schwitters’s tales, as well as his other
literary and artistic creations, it is necessary
to know exactly what “Merz” means. Ac-
cording to Schwitters, “Merz wants freedom
from all fetters in order to shape things
artistically. Freedom is not unrestraint, but
rather the result of strict artistic discipline.
Merz also means tolerance toward any kind
of limitation for artistic reasons. Every art-
ist must be permitted to compose a picture,
even if it is just made out of blotting paper,

provided that he knows how to create” (1).

VOICES: The Journal of New York Folklore

Throughout his career as an artist and au-
thor, Schwitters adhered faithfully to Merz.
It is interesting to note that this term came
from the name “Kommerzbank” and the verb
“ausmerzen,” which means “to eradicate or
annihilate” (9). Since Schwitters did most
of his best-known creative work during the
turbulent years of experimentation and de-
struction between the first and second wotld
wars, the verb “ausmergen” seems appropriate.

Since it is impossible to cover all thirty-
two tales in one short review, I will describe
two of my favorites. “The Three Wishes,”
which resembles the Grimms’ “The Fishet-
man and His Wife,” follows the familiar plot
to some extent. Instead of receiving three
wishes from a magical flounder, a man gets
the gift of three wishes from a hunchbacked
old woman. First he wishes for wealth,
which allows him to “[take] one of the three
hundred and thirty telephones that [lay] next
to his bed and [order] all the pianos of the
wortld to be delivered immediately and [have]
them dumped in a nearby river” (126). He
also makes his servants bathe in chocolate—
but remains unhappy. His next two wishes
request world power and the shape of a fish
(which, of course, brings to mind the magic
flounder in the Grimms’ tale). Finally, the old
woman changes the man back to his original
form, advising him, “Then be happy, and
you’ll be able to make others happy, too”
(129). She disappears with a loud blast and
an odor of brimstone.

A more explicitly political fairy tale, “The
Fish and the Ship’s Propeller,” satitizes fool-
ish obedience to unimpressive leaders. This
tale’s central character is a fish that swallows
a ship’s propeller and becomes so fat that
the other fish “laugh so hard that the algae
[vibrate]” (143). When all of the fish get
caught in a ship’s net, the fat fish helps them
to escape by laying himself on one side of
the net and tearing a hole in it. Right after
the fat fish’s heroic deed, the others put a
crown of mussels on his head and march by
him, saluting while their band plays “Hail
to Our Leader with the Victor’s Garland”
(143). This tale’s illustration humorously
depicts a large, ungainly fish with a crown

clumsily tied to its head. In his introduction,

Zipes notes that this tale, written a year after
Schwitters fled from Germany to live in
Norway, satitizes Germans’ celebration of
Hitler’s rule (27).

Zipes’s excellent notes at the end of the
book explain when each tale was written and
where it can be found, as well as providing
interesting information about sources of
inspiration and relationships to traditional
folktales. These notes help the reader under-
stand the tales’ social, political, and artistic
contexts.

Theartily recommend Laucky Hans and Other
Merz Fairy Tales, both as a folktale text and as
a book that is enjoyable to read. How many
scholarly books make us laugh out loud
while reading them? This one does, and the
laughter feels good!

—Libby Tucker

Binghamton University

Bigfoot: Encounters in New York
and New England, by Robert E. and
Paul B. Bartholomew. Blaine, Washington:
Hancock House, 2008. 176 pages, photo-
graphs, $24.95 paper.

Sightings of large, elusive, hair-covered
bipeds in remote parts of the Northeast go
back to colonial times. Bigfoot: Encounters in
New York and New England is a useful and
well-researched collection of reports, from
both written and oral sources, of those
sightings.

The core of the book is a retelling of
those reports in chronological order, with
those from New York followed by those
from New England. In a twenty-page sec-
tion, “What’s Going On? The Challenge
to Science,” the authors have managed to
condense the various pro-and-con argu-
ments about the existence of Bigfoot and
to cover both rational and what we might
call New Age approaches to the reports.
Following is a condensation of the reports,
again in chronological order, apparently
intended as a quick-reference guide. The
book is well-written, aside from a notable
gaffe: “Five years later, a rare daylight sight-
ing was reported by a sixteen-year-old boy
and his dog” (47).



Most of the stories are simple conden-
sations of what people claimed to have
seen; these are somewhat redundant, as
the description of the creature doesn’t vary
much, either chronologically or geographi-
cally. Perhaps the most intriguing incident
is retold from newspaper accounts from
1932, when a pair of trappers in Hamil-
ton County, the most remote area of New
York State, encountered what they said was
a seven-foot, hair-covered creature that left
thirty-inch footprints. The next day a posse
surrounded the creature, which had holed
up in a cabin. When called on to surrender,
he fired on the posse with a shotgun. The
“creature,” who died in the ensuing gun
battle, proved to be a five-foot-six black
man—identity never discovered—wearing
layers of furs. Who could he have been?

The authors have done a commendable
job in presenting the reports in a straight-
forward, unemotional way, in keeping with
their intent to present the data and allow

readers to reach their own conclusions.

Even so, they seem to lean toward the
“something is out there” side of the argu-
ment. What is most compelling for them is
what they perceive as the reliability of the
witnesses, presented as ordinary people go-
ing about their lives, seldom seeking pub-
licity for themselves. Unfortunately, we
have only the authors’ assurances, honest
although they may be, as to this reliability.
As it is not the authors’ intent to introduce
their informants in depth, we meet the lat-
ter only in a superficial way.

The authors admit that hoaxing plays a
role in the Bigfoot tradition and mention
a few cases where hoaxes were admitted
to by their perpetrators. They assert that
hoaxes account for only 5 or 10 percent
of reports, without providing their meth-
od for calculating that percentage. In one
example of “documented evidence,” two
teenage boys encounter a Bigfoot, and one
peppers it with BB shot pellets before they
run away. The next day, several students on

a school bus spot a Bigfoot at the same lo-

Are you...

cation. In some cases, the same witnesses
spot the creature at different times and in
different locations. Five members of one
family (or at least of the same last name,
from the same small town) account for
four encounters.

There are elements of boosterism to be
considered, as well. In 1976 one star wit-
ness saw a hairy creature on his golf course,
which now sports a Bigfoot as its logo. Au-
thor Paul Bartholomew convinced both the
village and town of Whitehall, along the
Vermont border—the apparent epicenter
of these sightings—to adopt a resolution
in 1994 prohibiting the hunting or abuse of
Bigfoot as an endangered species. A news-
paper report leading up to the resolution
noted that in Bartholomew’s opinion, the
idea was “mostly symbolic” and “would be
a step toward bringing notoriety and tour-
ists to the area, much like the lake monster
Champ does for Lake Champlain,” and
quoted him as saying, “We should have a

museum exhibit, based on this phenom-
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enon, and I think it would draw tourists as
well, and maybe even a festival.”

In her foreword, Christine Janis, pro-
fessor of ecology and evolutionary biol-
ogy at Brown University, suggests that one
strength of the Bartholomews’ research is
the consistency of Bigfoot’s description in
the accounts. There is consistency, too, in
the description of extraterrestrials by their
former kidnappees, exemplified by the in-
sectile alien in the movie Close Encounters
of the Third Kind, which looks remarkably
like comic book aliens of the 1950s. With
minor variations, Bigfoot might be en-
countered in the depictions of hypothetical
missing links familiar to anyone who stud-
ied science in a public school.

Janis also brings up a “strange observa-
tion” by one researcher that Bigfoot could
not survive winters in New York and New
England, as there is “no evidence of tools.”
“How then,” she asks, “do beats survive in
the same habitat?” The answer could be that
bears hibernate. From these accounts, there’s
no evidence that Bigfoot creatures do, as
they are sighted year-round, nor is there any
indication that they lose weight over the win-
ter, like woodchucks and chipmunks.

The authors have raised many questions
about “what’s going on.” Their research
may certainly serve as a springboard for
serious discussion of the Bigfoot phenom-
enon, but I am not so certain that they have
successfully laid down a significant “chal-
lenge to science.”

—Peter Voorheis

Towlesville, New York

Save the Date!
November 20, 2010

“Latino Folk Culture and
Expressive Traditions”

A graduate student conference, in
collaboration with the Center for Latin
American and Caribbean Studies and
Latino Studies at New York University.

For the call for papers and other
conference information, please visit our
web site at www.nyfolklore.org .

Paper Submission Deadline
September 24, 2010

VOICES: The Journal of New York Folklore

Submission Guidelines for

Voices: The Journal of New York Folklore

Voices: The Journal of New York Folklore is
a membership magazine of the New York
Folklore Society (www.nyfolklore.org).

The New York Folklore Society is a nonprofit,
statewide organization dedicated to furthering
cultural equity and cross-cultural understanding
through programs that nurture folk cultural expres-
sions within communities where they originate,
share these traditions across cultural boundatries,
and enhance the understanding and appreciation of
folk culture. Through [vices the society communi-
cates with professional folklorists and members of
related fields, traditional artists, and a general public
interested in folklore.

Voices is dedicated to publishing the content of
folklore in the words and images of its creators and
practitioners. The journal publishes research-based
articles, written in an accessible style, on topics
related to traditional art and life. It also features
stories, interviews, reminiscences, essays, folk poetry
and music, photographs, and artwork drawn from
people in all parts of New York State. Columns
on subjects such as photography, sound and video
recording, legal and ethical issues, and the nature of
traditional art and life appear in each issue.

Editorial Policy

Feature articles. Articles published in Ivices
represent original contributions to folklore studies.
Although ["vices emphasizes the folklore of New
York State, the editor welcomes articles based on
the folklore of any area of the wotld. Articles on
the theory, methodology, and geography of folklore
are also welcome, as are purely descriptive articles
in the ethnography of folklore. In addition, [vices
provides a home for “orphan” tales, narratives, and
songs, whose contributors are urged to provide
contextual information.

Authors are encouraged to include short personal
reminiscences, anecdotes, isolated tales, natrratives,
songs, and other material that relates to and en-
hances their main article.

Typically feature articles range from 1,000 to
4,000 words and up to 6,000 words at the editor’s
discretion.

Reviews and review essays. Books, recordings,
films, videos, exhibitions, concerts, and the like are
selected for review in [oices for their relevance to
folklore studies or the folklore of New York State
and their potential interest to a wide audience. Per-
sons wishing to review recently published matetial
should contact the editor. Unsolicited reviews and
proposals for reviews will be evaluated by the editor
and by outside referees where appropriate. Follow
the bibliographic style in a current issue of [vices.

Reviews should not exceed 750 words.

Correspondence and commentary. Short but
substantive reactions to or elaborations upon mate-
rial appearing in [/oices within the previous year are
welcomed. The editor may invite the author of the
materials being addressed to respond; both pieces
may be published together. Any subject may be
addressed or rebutted once by any correspondent.
The principal criteria for publication are whether,
in the opinion of the editor or the editorial board,
the comment constitutes a substantive contribution
to folklore studies, and whether it will interest our
general readers.

Letters should not exceed 500 wotds.

Style

The journal follows The Chicago Manual of Style.
Consult Websters Third International Dictionary for
questions of spelling, meaning, and usage, and avoid
gender-specific terminology.

Footnotes. Endnotes and footnotes should be
avoided; incorporate such information into the text.
Ancillary information may be submitted as a sidebar.

Bibliographic citations. For citations of text
from outside sources, use the author-date style
described in The Chicago Manunal of Style.

Language. All material must be submitted in
English. Foreign-language terms (transliterated,
where appropriate, into the Roman alphabet) should
be italicized and followed by a concise parenthetical
English gloss; the author bears responsibility for the
correct spelling and orthographics of non-English
words. British spellings should be Americanized.

Publication Process

Unless indicated, the New York Folklore Society
holds copyright to all material published in [ oices:
The Journal of New York Folklore. With the submission
of material to the editor, the author acknowledges
that he or she gives [vices sole rights to its publica-
tion, and that permission to publish it elsewhere
must be secured in writing from the editor.

For the initial submission, send an e-mail attach-
ment or CD (preferably prepared in Microsoft Word
and saved as Rich Text Format).

Copy must be double spaced, with all pages num-
bered consecutively. To facilitate anonymous review
of feature articles, the author’s name and biography
should appear only on a separate title page.

Tables, charts, maps, illustrations, photographs,
captions, and credits should follow the main text and
be numbered consecutively. All illustrations should be
clean, sharp, and camera-ready. Photographs should be
prints or duplicate slides (not originals) or scanned at
high resolution (300+ dpi) and e-mailed to the edi-
tor as jpg or tiff files. Captions and credits must be
included. Written permission to publish each image
must be obtained by authors from the copyright
holders prior to submission of manuscripts, and the
written permissions must accompany the manuscript
(authors should keep copies).

Materials are acknowledged upon receipt. The
editor and two anonymous readers review manu-
scripts submitted as articles. The review process
takes several weeks.

Authors receive two complimentary copies of the
issue in which their contribution appears and may
purchase additional copies at a discount. Authors
of feature articles may purchase offprints; price
information is available upon publication.

Submission Deadlines

November 1
May 1

Spring—Summer issue
Fall-Winter issue

Send submissions as Word files to Eileen
Condon, Ivices Editor (e-mail preferred):
econdon@ctmd.org ot c¢/o Center for
Traditional Music and Dance, 32 Broadway,
Suite 1314, New York, NY 10004.
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